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e were on track to serve more members, 
more often after school and during the 

summer. Staff attended training sessions with a 
focus on programs that have a bigger impact on the 
youth development of members. Thanks to Ralph 
C. Wilson and First Niagara Foundations, we were 

Last School Year we were off to a  
Great Start!
W

The Impact  
of COVID-19
It is an understatement to say that COVID-19 has made 
an impact on all of our lives. The Club has continued to 
find new ways to serve children and families no matter 
the circumstances.

The Alumni Association is an opportunity for people to reconnect with other 
community members, participate in great social events, and support mental 
and emotional programming at the Club. Support our Alumni Association by 
purchasing a 100 ticket raffle. Tickets are $200, and only we only have 100 for 
purchase! Monthly payments of $20 will be available through our website. There 
will be 10 monthly total drawings between January, 2021 and October 2021. Each 
month’s prize is worth $500! All proceeds will support girls programming and the 
full-time Prevention Specialist staff position. Funding will help kids struggling 
emotionally and socially to make positive choices. 

Alumni & Friends Association

What a Year for Events!
Chowder Cup
Many thanks to our sponsors, golfers, and volunteers  
who supported our annual golf tournament! The Club 
raised over $30,000 for Club programming. 

Thanks to Our:
Lead Sponsor A.W. Miller

Premier Sponsor Bank of America

Premier Sponsor Springville Manufacturing

Major Sponsors: 
Advanced Framing, Aurora Smiles Pediatric Dentistry, Bank of Holland, The Gow School, 
Native Pride Travel Plaza, Paradise Law Firm, Parkview Health Services, Straight Line 
General Contractors, Inc, The Legend Group, Buffalo Office, Towne Ford, United Capital, 
Zdarsky, Sawicki & Agostinelli

Mark your calendars for the next Chowder Cup on July 25, 2021. 

Club Night 2020 Auction
We finished our calendar year off strong with Club Night 
2020. This year’s event went virtual with mobile online 
bidding. Thanks to you we raised over $60,000! Thank you 
Century 21 Gold Standard for sponsoring this event! We 
will see you again at Club Night 2022 Auction!

100 CLUB 
RAFFLE

THANK YOU 
for Supporting Our Youth 

and being a Difference Maker!

able to provide programs and services to support 
the mental and emotional wellbeing of children. The 
Club completed a feasibility study with donors and 
community members, demonstrating we could build 
a mental health center and movement studio. Things 
seemed to be moving in the right direction. 

And then the month of March 2020 came,
and everything changed.



e all wish we had a crystal ball to see what 2021 will hold. 
But in the meantime, the Boys & Girls Club of East Aurora 

will continue to serve children to the best of our possibility. There is 
one thing our members can count on. 

The Club will be there, no matter the circumstances,  
no matter the outcome. 
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What Does the  
Future Hold?

We Need YOUR Help

Where are we 
Now? • Make a gift to the Great Futures Campaign:  

This is our annual fundraising appeal that provides operating  
and programming support through individual donations.  
Donate today at www.bgcea.org/donate.html

• Support our Special Events:  
The Club has many fundraising events planned in 2021 
including Alumni & Friends Association raffle, 100 Holes 
Golf Tournament, Chowder Cup Golf Tournament, and 
AB Open Golf Tournament through the Alumni & 
Friends Association. 

• Join the Heritage Club and BGCEA to 
your estate plans:  
There are many ways you can help to secure our 
future. Join the Heritage Club and add us as a 
benefactor in your will. Contact Christina Potempa 
at 716-652-4180 for more information.

• Like us on Facebook:  
This is a great way to stay up-to-date with us,  
and feel free to share our info!

• Tell us what our Club means to you:  
We love to hear how the Club has impacted our community. 
We may use your words of wisdom in publications and our 
website.

• Tell a Friend:  
If you meet someone who could benefit from our programming, 
refer them to www.bgcea.org or call us at 716-652-4180.

November 1st marked the beginning of another fiscal year for our Boys & Girls Club. 
We expect 2021 to be a very difficult financial year. We continue to rely on support 

from the community in order to provide high-quality, low-cost services. 

Here is how YOU  
can Promote our Club:

he Club is still open and serving kids! Our success is not in the number of 
children we serve but in our impact on each child. Although programming 
looks quite different, kids are still having fun, making friends, and staying 
active. As always, our #1 priority is keeping kids safe. That is 
why we have continually developed our COVID-19 protocols to 
mitigate the spread throughout the Summer and Fall.

The Impact: Programming has helped reduce 
the stress and anxiety children are experiencing due to 
the challenges of COVID-19. The Club has improved 
member’s health and wellness by ensuring they receive 
60 minutes of physical activity each day. Children are 
receiving a more complete Club experience due 
to the fact they are experiencing more program 
activities in each program area.  

Families have also shared with us some positive 
feedback. For many, the Club is the best 
thing their kids have right now!

90+ Virtual Programs
Staff offered leadership, homework, healthy living, 
art, and emotional support through Zoom.

$15,000+ in Financial Help
The Club provided gift cards to local businesses 
helping needy families.

300+ Outreach Activities
Staff contacted families through phone calls, notes, 
and home visits to check on their well-being and 
discuss any specific needs they had. Daily Facebook 
activities kept kids active and engaged with hundreds 
of fun activities, craft ideas, coloring pages, puzzles, 
and more!

425+ Children Served  
this Summer
Despite the pandemic, the Club found a way to open 
Camp Ska-No-Ka-San and our School-Age program. 
The impact on those who attended was greater than 
ever after 3 months of lockdown.

What have we done so Far?


